
Instagram for 
Journalists
- It’s worth using! 

- Over 800 million monthly users (2/4/19)

- Engagement with brands on Instagram:
- 10 times more than Facebook
- 54 times more than Pinterest 
- 84 times more than Twitter.



Journalists 
using 
Instagram is 
growing

Once defined as a "photo-
sharing" app, IG is very versatile.

Allows for the publication of:

• text
• Photos
• Videos
• Cards (images with text)
• and videos with text (either with sound 

and subtitles, or only text).



Instagram 
for news is 
fairly new. 
Only a few 
studies on 

the 
potential 
audience 

have been 
conducted. 











3 Big Kinds of 
Content

• 1. Cards - Explainers on images that are 
perfect for the photo feed and can 
easily be shared on other platforms.



















3 Big Kinds of 
Content

2. Video explainers - The presenter talks directly 
to the audience in native videos that can be 
short (1 minute for the feed) or long (up to 10 
minutes on IGTV).
• https://www.instagram.com/p/B3mxsGLHbYd/
• https://www.instagram.com/washingtonpost/channel/?hl=en

3. Stories – Using Instagram’s “Stories” tool
• CNN Iceberg - https://www.instagram.com/cnn/?hl=en
• NYT Impeachment Q&A -

https://www.instagram.com/nytimes/?hl=en
• CNN Climate -

https://www.instagram.com/CNNClimate/?hl=en



Building a 
successful 
presence on 
Instagram 

• Start Filtering (But Not the Way You’re 
Thinking)

• Be mindful of the actual content you’re posting 
to your personal account.

• “There are countless accounts out there with 
messy profiles, that do absolutely nothing for 
their brand. Every image should be informative 
or eye-catching – or both, especially when 
viewed as a square thumbnail image.” - Caroline 
Scott at journalism.co.uk.

• The general audience on Instagram values good 
photos and informative content.

• Share a few behind the scenes shots from 
your latest story. 

• Screenshot of a visually impressive, 
interactive projects your team worked on. 

• Pay special attention to the captions, which 
can add a lot of value to your post

• Know that hashtags can make a big 
difference on Instagram, unlike most other 
social media platforms.



Building a 
successful 
presence on 
Instagram 

• Master the #Hashtag
• One study found that posts with at least one hashtag 

have 12.6% more engagement than posts without 
one.

• “When someone searches #fitness, it’s like telling 
Instagram to search its cabinet for the ‘fitness’ folder 
and show the latest posts containing that keyword. 
When you use hashtags in your posts, you let 
Instagram know to put your post in the appropriate 
folder in case anyone searches for it.” - Alex York of 
Sprout (social media management software)

• So depending on your beat or subject matter your 
work focuses on, be sure to mix in some basic 
category-based hashtags in your caption.

• Consider using what are known as “community 
hashtags.” 

• More general like #instafood or #picoftheday. 
• They’re widely used and aren’t specific to any 

one person or company
• Several tools are available to help you determine 

what hashtag to use. 
• https://ritetag.com/

• Don’t forget - Use Author Tags to grow your 
audience!!!



Building a 
successful 
presence on 
Instagram 

• Experiment with Stories
• Basically you’re creating a mini slideshow of 

photo and video content that will be viewable 
by your followers for 24 hours, then it 
disappears.

• “This is a great platform to give your audience a 
behind-the-scenes look into the workings of 
your newsroom, or you may prefer to use this 
feature to report on a story as it happens.” -
Caroline Scott at journalism.co.uk.

• You can write captions directly on photos with 
colorful fonts 

• Use emojis and graphics to provide context. 
• One general rule: The shorter, the better. 
• Users rarely like sifting through 25 slides when 

they’re skimming their Instagram feed.



Experiment 
with Stories 
Cont. 

• For media professionals and organizations, journalist Luis Assardo
recommends:

• Feature stories: A feature story published in print or digital may 
contain very attractive images and data. You can simultaneously 
build a condensed version of that story and publish it on Instagram. 
Use five to seven images, a video and a link to the website.

• News summaries: Curate five relevant news stories that had a lot 
of traffic on your website and advertise them as “Top 5.” Every 
news item must have a unique design, including an image and a 
link. 

• https://www.instagram.com/news19wltx/?hl=en

• Specials: For special events, start a live stream — but keep it short. 
If the event has several highlights, it’s better to launch different 
streaming's so that followers receive separate notifications.

• Use Highlights in your profile: they allow you to save your stories 
rather than having them disappear for good after 24 hours. 

• Use Links: You are also allowed to add links to your stories, which 
can drive traffic to your website. 

• The catch - you must have a verified account, or, have at least 
10,000 followers to use this feature.

• Must change your profile to a “business” account to get the 
highlights option. 



How to write 
your 
Instagram 
story?

Think back to J291!!!!

Think of it as an inverted pyramid 
VO/SOT
• Capture gist of story
• 5 W’s & 1 H
• Attribution
• Identification
• Active Voice
• Brief
• Clear
• Proper grammar  

MOST NEWSWORTHY INFORMATION
Who? What? When? Where? Why? How?

IMPORTANT DETAILS

GENERAL
INFO AND 

OTHER 
DETAILS


